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abstract: The following paper is going to evaluate the
performance of the brand Abele Optik and will give some
recommendations what steps it should take to improve the
ﬂ;_t. DOWNLOAD PDE customer's experience and what it can do to bring it brand back
on track. The aspect of the location and the interior design of
the shops will not be evaluated. A competitive analysis, an
examination of the positioning of the brand and strategic
recommendations are given in the paper. Moreover marketing
and branding tools as for example perceptual maps and the
brand pyramid are applied to rebuild the brand. 16 pp. Englisch.
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Simply no terms to clarify. It is actually loaded with knowledge and wisdom | am just delighted to let you know that
this is the very best publication i have got read through during my individual lifestyle and could be he very best pdf for
actually.

-- Mr. Caleb Quigley MD

These types of publication is the greatest publication readily available. It is among the most amazing book i have
study. Your lifestyle span will be convert as soon as you complete reading this pdf.
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