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GRIN Verlag Mrz 2012, 2012. sonst. Biicher. Book Condition:
Neu. 211x144x10 mm. This item is printed on demand - Print on
Demand Neuware - Essay from the year 2011 in the subject
Tourism, printed single-sided, grade: 71% (first), University of
Lincoln, course: Consumer Culture and Tourism, language:
English, abstract: From buy what we need to buy what is
Donn - valuable - the history of consumption has experienced some
radical changes. In former times, humans, especially the
working class, just bought products which they needed, due to
a lack of resources. Luxurious goods could only be acquired by
‘n‘b the nobility. Later on, a consolidation of the economy led to
mass consumption through the working class as well. The
consumers were not focused anymore on satisfying the basic
needs only. They rather acquired products and services as to
possess something that enabled them to belong to a group of
higher status and that was different from the daily routine. It
can be assumed that the consumers wanted and still want to
possess objects with a certain value, so they rather have to be
luxurious. According to Frank (2001, p. 17), we are in a luxury
consumption boom as evidenced by high prices and...

@ READ ONLINE
[ 5.5 MB ]

Reviews

Absolutely essential read book. It is probably the most incredible pdf i have got read through. You will like the way the
writer publish this pdf.
-- Griffin Hirthe

It becomes an amazing pdf that | actually have ever go through. This is for those who statte that there had not been a
worth reading through. You will like how the author create this pdf.
-- Prof. Lonie Roob
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